


About Your Facilitator
Michelle “MiMi” Matthews is the owner

of RBG Royalty Enterprises and the host

of the podcast “What’s Next Black Girl?”.

Michelle is a Chicago native accredited

with a Bachelor of Science in

Accounting from the University of

Illinois at Chicago, a Master of Business

Administration from Roosevelt University, a member of the

Professional Association of Resumé Writers & Career

Coaches, and is currently pursuing her certification as a

professional career coach. Michelle established RBG

Royalty in hopes that she could influence her community

by way of professional career advice and the advocacy of

unity. Her career coaching and resume writing services

have proven to be necessary as she has assisted her clients

in securing well over $225,000 in combined salary

increases. She utilizes her expertise in career advancement

to help others chase their dreams and pursue a better life

for themselves. She truly believes RBG Royalty is where

business meets empowerment.

 

Michelle has ensured that all her endeavors will better the

lives of her end users and with that, she plans to be around

for many years coaching, educating, sharing her story, and

the stories of others.



THE DATING
PROCESS

How do  employers  determine
who ' s  appea l ing?



Teleworking
Limited Opportunity in Certain Industries
High Levels of Unemployment
Eliminating Traditional Job Searching
Virtual Interviewing

Thi s  v i ru s  may  have  ve ry  we l l  changed  the  j ob  marke t
f o r  good .

COVID-19  & JOB
SEARCHING 

A filtered search for accountant positions in the Greater
Chicago Area from the past month.



As  in  the  da t ing  p ro c e s s ,  you  don ' t  j u s t  jump  in  and  go
fo r  the  a sk . . .  you  do  a  l i t t l e  r e s ear ch  t o  d e t e rmine  i f  t h e

pe r son  i s  r ea l ly  wor th  go ing  a f t e r .  

WHAT ARE
EMPLOYERS LOOKING

FOR?

Who are you?
Are you an engaged LinkedIn member?
Do you have connections that they can use?
Content that compels them to reach out to you.

Headshot: People like to put the name with a face.
Headline: Represents who you are and where you are in

your career advancement journey.
Hot Topics: Your awards, achievements, and the data

regarding to what you have achieved 

The  3  H ' s  that  make  or  break  your  prof i l e :

My actual LinkedIn profile.



Your  L inkedIn  p ro f i l e  w i l l  a l l ow  emp loyer s  t o  know the
type  o f  emp loyee  you  ar e  and  u l t imate ly  s e t s  th e  t one  f o r

who  w i l l  f e e l  tha t  th ey  ar e  qua l i f i ed  r each  ou t  t o  you .

DO YOU HAVE
STANDARDS?

A great summary is the equivalent of a resumé career
profile on steroids. This is a huge shot for you to capture

your audience using your own voice. You can write
whatever you want with your 2,000 character limit. An

effective summary will demonstrate your value to an
organization, introduce personal interests that makes you
relatable, and actually invite people to connect with you.



Endorsements
Recommendations
Network Backing

Use  the  p la t f o rm to  bu i ld  your  r epu ta t i on  and
cr ed ib i l i ty !

CREATE A TRACK
RECORD

Recommendations from people you've worked with are excellent for your
profile!

Endorsements given form other professionals who knows your work.



Use  the  p la t f o rm to  bu i ld  your  r epu ta t i on  and
cr ed ib i l i ty !

DEVELOP YOUR
COMMUNITY/NETWORK

LinkedIn groups
Composing articles
Receive career advice from other professional through
an enabled feature.
Add people!

Career advice feature that will
allow you to get the thoughts and
opinions from people who are more

experienced than you.

Articles are a great way to establish
your voice and get eyes on your profile!



Posts
Share relevant info about yourself such as thoughts,
accomplishments, or even affirmations.

Shares
Share information relevant to your industry.
Include a short description of what it is to show
what you found interesting and why you're sharing
it.

Comments
Thoughtful comments that provoke conversation
and maybe even sparks the interest of people to
connect.

LinkedIn  i s  a  p la t f o rm tha t  a l l ows  you  t o  thr ive  ba s ed
on  the  amount  o f  t ime  and  thought  you  pu t  in to  i t .

ROUTINE ENGAGEMENT

An example of a post that receives engagement.


